Curriculum Map — Travel and Tourism — Year 12

Content title Y13 - Unit 2: Global Destinations
Purpose of the |In this unit learners investigate and analyse information regarding the features and appeal
scheme of global destinations, travel planning, and the factors and trends affecting the changing
popularity of global destinations.
Pre-read
(suggested)
Key knowledge Students will learn; AO1 Demonstrate knowledge and understanding of the location,
and skills features and appeal of global destinations.
AO2 Apply knowledge and understanding of the features that contribute to the appeal of
global destinations and the types of tourism and activities they support.
AO3 Evaluate information to make informed decisions about the suitability of travel plans,
routes.
and itineraries to meet the needs of specified customers.
A04 Be able to evaluate factors and consumer trends that influence the popularity and
appeal of
global destinations, synthesising ideas and evidence to support recommendations
Key words / Transport hubs
vocabulary Itineraries
Prime/Greenwich Meridian and International Date Line (IDL).
Foreign and Commonwealth Office
(FCO) advice
Exchange rates
Currency conversions
silver surfers
grey gappers
Exam board
End point
Assessment
method
Wider links BBC news
FCO travel information
Career links Clear links to the travel and tourism industry

“Perseverance produces character, and character, hope” (Romans 5:4)
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