Curriculum Map — Travel and Tourism — Year 12

Content title

Y12 - Unit 1 - The World of Travel and Tourism

Purpose of the

This unit provides the foundation for learners to study other units in travel and tourism.

scheme They will explore the key components and scale of the industry, using data to analyse key
trends and their impact.

Pre-read

(suggested)

Key knowledge Students will learn; Content area A: Types of travel and tourism. Content area B: The

and skills types of travel and tourism organisations, their roles and the products and services they
offer to customers. Content area C: The scale of the travel and tourism industry. Content
area D: Factors affecting the travel and tourism industry.

Key words / Inbound tourism

vocabulary Outbound tourism

Domestic tourism

Tourism

Day visitor

UNWTO

Leisure travel

Business travel

Short break

Stag or hen party

Incentive travel

Specialist travel

Visiting friends and relatives (VFR)
Individual travellers

Couple

Families

Groups

Business travellers
Customers with specific needs
Private business

Sole trader

Limited liability

Bankrupt

Liable

Private Limited Company (Ltd)
Shareholders

Shares

Public limited company (PIc)
Volunteer

Legacy

Tangible

Intangible

“Perseverance produces character, and character, hope” (Romans 5:4)
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Transport principals
Short haul flights
Medium haul flights
Long haul flight
Scheduled airlines.
Charter airlines
Low-cost airlines
All-inclusive holidays
Gateway

Hub

Hotelier

Package holidays
Niche market
Franchise

Catered
Self-catered
Commission
Transfer

Visa

Excursion

Static

Yurt

Tepee

Lobby

Arbitration
Statutory
Repatriation
Economies of scale
Horizontal integration
Vertical integration
Animatronics
Augmented reality
Global distribution system (GDS)

Innovation
Exam board
End point
Assessment Comment on when work will be assessed, PRP and how.
method
Wider links https://travelweekly.co.uk/
Career links Clear links to the travel and tourism industry
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